INTRODUCTION
Mobile Internet is de ned as the usage of Internet via handheld devices (Francis 1997) . With the availability of mobile devices, it becomes easy to gain access to the tremendous amounts of information on the Internet anywhere and anytime. For example, we can read critical e-mail messages instantaneously by using Internet-enabled cellular phones, or compare product information from shops around us while shopping with PDAs (Albers and Kim 2000). Therefore, the bene ts of the Internet may be signi cantly enhanced if the Internet can be made available anytime and anywhere via mobile devices (Buyukkokten and BarciaMolia 2000) . As a result, in recent years, the mobile Internet has quickly become popular. The number of people using mobile devices to connect to the Internet has already exceeded that of stationary Internet in Japan, and a similar trend is expected worldwide by 2002 (NUA Survey 1999).
However, the potential bene ts of mobile Internet access may be reduced by the dif culties that arise from limitations of mobile devices -small and low resolution displays, limited storage and battery life, slow CPU speeds and data transfer dif culties (Kamba et al. 1996) . These limitations make users demand higher quality information from mobile Internet because they have to deal with awfully cumbersome devices. Therefore, people are not willing to pay for mobile Internet services, unless they can nd high quality information that outweighs the cost of access (Chae et al. 2000b) . Accordingly, providing high quality information is an important factor for mobile Internet businesses: they must not only acquire customers by satisfying them during their rst time use, but they must also maintain customer loyalty by making customers use them again and again in the future.
Even though information quality is expected to impact customer loyalty through user satisfaction, service providers are still uncertain regarding the design of mobile services. Should they focus on improving the quality of access by reducing system failure, or should they focus on improving the quality of interaction by facilitating navigation in information environments? Without an understanding of the various dimensions of information quality in mobile Internet services, it is dif cult to provide effective guidelines to mobile service providers. However, neither theoretical frameworks nor empirical validations of information quality have been studied with regard to the characteristics of mobile Internet services, which are drastically different from those of stationary ones. Hence, we propose a theoretical model of information quality for mobile Internet services and validate the model with a large-scale survey. 
